
AKING  CLIENTS LOOK  AND FF33s  BEIIFR  IS ‘THE PRIME FoCllS

BEHIND AFSZHEllCS.  EVXRY  AIWHR‘ICIAN  KNOWS  THP;I  BY

IMPROVING IHE APPFARANCE  OF ‘lHFJR  ClJF.NTS  SKIN.  lNAD

VEKTENTLY.  THEY HELP THE CLIENT INCREASE THEIR SELF-

111 _. ‘.WTFFM AS U’F  RFVITALW  THE CUFWS  COMPLEXION WITH

A NEW SKIN CAKE  KEGIMEN.  TflE  CLIENT STm  TO DISCOVER HE OR SHE

IS MORE .!il-W,LTIVE AND AS A RFSLIIT  TIIEY BFXOME  MORE CONFIDENT

‘I’AKE  IT ONE STEP FLWHER  AND ADD THE

SKILLED APPLICATION OF ENHANCEMENI

MAIWJP, SUCGFSTIONS  ON HOW TO CAM0l.i.

FLAGE FIGURE PROBLEMS AND FABRIC DRAP-

ING TO CONFIRM ‘THE CLIENT’S COLOR

SEASON. AND ARF.MAKWLE  IMPROVEMENT IN

THE CIJENTX APPEARANCE TRANSPIRFS.  YOl!

CAN IMhIEDlATELY  SEE THE PSYCHOLOGICAL EFFECTS OF ‘THIS TRANSFOR-

MATION. IT IS REFIJXTED IN THE CIJENTS  FACLU FXPREWON. BODY LAN

GUAGE. FOSI’UREAND  EVFN  IN ‘IliFJRVOICE  INFIECIWN.

-



Ad example of hw our pmrnt~tkm  alTects  3ntl intlwnccs  othets
is the halo  elTect. The lhaln  &I~  is a phewmenon  that  WXR  fmm  the first
tntxtw~t  we encounter another pxwn.  It is the viwtl  impasiint  we inki&
ly make on trhers  35  a w~ult  of our p,~ture,  Ixxly  movements.  fdcd(l  &>
tuw, and clothing. The definition of the word halo is a circle of light
appearing  to surround a shining My.  lhe term halo et&~  tlawtti  thti
pnverful  lxychnlcgical  influence our vLsual aplwatam~  make  on others  at
tht fim  rlmling.

To m&kc others conscious of us. we nczd  to att110  their nttentkm.
When  wve  attract  attenthn,  to ourxlvcs.  lxxple  immediately view  us in
terms of dxir  rwxkm  to whawwr  WC  attwted  their attention  with. If we
attract  their attentiolt  with m outer image that they se a\ undesirable
(tacky, ridiculous. or rep&w) they regard us 3s  having those qualities.
Conwrxly,  we an  uw “props”  to WUIP  our status  and law an impre:
sion  on orhers  dtat  suggests  prwige.  authority  and intelligence.

In other words,  to strike others  Enwably  we must immediately pm@
dktlnniw  qualitk5  that  ate comidaed  attntaive  in our  culture.

Sc&ty sets  the  standards  ofwhat  is  consk!e&  physitxlly  attracthr  or
acceptable.  If we tk,  not  fit into that mold  we art  considced  unattrd&e.
On the other hand, these standards can  be  learned  and these plints  we

Harmonic.
Where Color, Aroma and

Musk thempy4ometogetk.
Leave  it to BioJouvance  to bring you the rich. full luxury
of tbc Harmonir treatment. U&or  therapy, so effective in
Europe, bltmdrd  with music rxprrssly  composed for Bio

Jouvance  tbrwgh  painstaking research.  Plus  the powerful
pruprrties  of amma thrmpy  from synergetic mixtures of
essential oils and plant ~ittracts.  Hnrmonie.  Experience

the  differencr  today.

Bio Jouvance
Paris

Call  or write for more information and a
free  cataloeue of all Bio Jouvance products.

BioJouvancc  * I147  N. Pacific Ave. * Gletxlalr,  Calif

800-272-1716
Fax(818)  551-0856
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BARBARA ANSWERS YOUR

BIOELEMENTS
A NEW POINT-OF-VIEW
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Appcardnce  cwwelin~  is an interactive
.cervicr  that permits clients to  participate it1
devek~in~  “the right kxl” for thn%hvs:  onr
that projects individuality and  pelrronal  pnwr.
With the appearance counsek~r‘s  leadership.
clients  learn bow  to make  as  acct~ttc  uscss-
~twtt  of their ph)~ical  self, ‘Ihey  work  witb  the
counselor to  creatr  an  inuge that is a wrthy
expression of tbrir  talents. abilities and  their
&rnw~;  based 011  lctlbtir  ectlttation.

lbe psycbt~k~  behind lwrsonal  ap1wx.
awe  is not new  to m*it  aesthcticians.  but the
concept of teaching it to their clients w asist
them in pining  pc*;ition  and ~nvcr  in the wrk-
place  is. Discwery  of  the t~bniqttes  for  makittg
MU‘S  cliits more interesting-ltwkinp  and  thus
m*  noticed, rew&cl  and pnnnoted  *ill pw
vide a tremendous financial lbenefit  to
Atxheticiam  in the future.


